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Valid 
“scientific” 

survey

Random 
selection of 

xx1,200 
households

Households 
selected from 

comprehensive 
list of all eligible 

households

Random 
selection of 

respondent in 
household

Has a specified 
and accurate 
response rate 

(28%)

Has a quantified 
margin of 

sampling error  
(+/- 3%)

Characteristics 
of surveyed 

sample 
matches 

population

Data statistically 
weighted to 

reflect 
population
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Overall Quality of Community

Percent “excellent” or “good”

Remain in Wilsonville for the 
next five years

86%

Would recommend living in
Wilsonville to someone 
who asks

94%

= national benchmark comparison

Wilsonville as a place to live 94%

Overall quality of life in Wilsonville 92%

Neighborhood as a place to live 89%

National 
Benchmark

above

Much above the 
benchmark

above
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Transportation

Percent “excellent” or “good”

Ease of walking 81%

78%

Ease of bicycle travel 70%

Ease of bus travel 77%

Ease of car travel 65%

Availability of paths and 
walking trails

Much above
the 

benchmark

Similar
to the 

benchmark
Traffic flow 48%
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Transportation Services

Percent “excellent” or “good”

Street cleaning 79%

Street lighting 84%

Similar
to the 

benchmark
Traffic signal timing 52%

Bus or transit services (SMART) 85%

Sidewalk maintenance 74%

Street repair 60%

Much above
benchmark
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Ratings of Housing

21% 45%

34%12%

0% 25% 50% 75% 100%

Variety of
housing options

Availability of
affordable

quality housing

Percent of respondents

Excellent Good

Much above
the 

benchmark
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Land Use, Planning and Zoning

90%
Overall appearance of Wilsonville

Much above the 
benchmark

Percent “excellent” or “good”

78%
Overall quality of new development in Wilsonville

Much above the 
benchmark
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Economic Sustainability

Percent “excellent” or “good”

National 
Benchmark

Employment opportunities 43%

Overall quality of businesses
and service establishments 77%

Wilsonville as a place to work 74%

Shopping opportunities 63%

Much above
the 

benchmark
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Public Safety

Felt “very” or “somewhat” safe

Neighborhood Commercial 
areas

After
dark

During
the day

From violent crime

92%

From property crime

81%

From environmental
hazards

88%

97%

89% 80%

96%
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Safety Services

Percent “excellent” or “good”

National 
Benchmark

aboveFire services 94%

aboveCrime prevention 77%

similarAmbulance/EMS 88%

aboveFire prevention and education 81%

similarEmergency preparedness 59%

Police services 84% above

Municipal courts 71% above

Traffic enforcement 65% similar



The National Citizen Survey™

©2012 National Research Center, Inc. 15

Environmental Sustainability

94%
Recycled used paper, cans or bottles from 
home at least once in the prior 12 months

National 
Benchmark

94%Cleanliness of Wilsonville

85%Quality of overall natural environment

80%Preservation of natural areas such as open 
space, farmlands and greenbelts

Much above
the 

benchmark

Much more 
than the

benchmark

Percent “excellent” or “good”
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Parks and Recreation

Percent “excellent” or “good”

62%
Recreation 
opportunities

Recreation programs or classes 79%

City parks 94%

Recreation centers or facilities 73%

National 
Benchmark

Similar to the 
benchmark

Above
the 

benchmark
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Community Inclusiveness

Percent “excellent” or “good”

77%Sense of community

72%
Openness and acceptance 
of the community toward 
people of diverse backgrounds

47%Availability of affordable
quality child care

77%Wilsonville as a place
to retire

92%Wilsonville as a place
to raise children

Above
the 

benchmark
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Civic Activity

69%
Opportunities to participate in 

community matters

75%
Opportunities to volunteer

Similar
to the 

benchmark

Percent “excellent” or “good”

Above the 
benchmark
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City of Wilsonville Government
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Public Trust

Percent “excellent” or “good”

National 
Benchmark

61%Job Wilsonville government does at welcoming 
citizen involvement

65%Overall direction that Wilsonville is taking

60%Value of services for the taxes paid to 
Wilsonville

87%Overall image or
reputation of Wilsonville

Much 
above

the 
benchmark
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City of Wilsonville Employees

Percent “excellent” or “good”

National 
Benchmark

Knowledge 91%

Overall impression 84%

Courtesy 89%

Responsiveness 86%

Much
above

the 
benchmark
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From Data to Action



The National Citizen Survey™

©2012 National Research Center, Inc. 25

Resident priorities

National
Benchmark

Comparisons

“Key Drivers”

Key Driver Analysis (KDA) 
•Cornerstone of customer 
satisfaction research in the private 
sector
•Tells what service evaluations 
best predict how well you do 
overall
•Focuses managers and staff on 
activities that could “get the most 
bang for the buck”
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Wilsonville Action Chart™

Overall Quality of City of Wilsonville Services

Legend

Above 
Benchmark

Similar to 
Benchmark

Below 
Benchmark

Key Driver

Community Design

Street
repair  

Sidewalk 
maintenance

Street
lighting

Street 
cleaning

Traffic signal 
timing

Public Safety

Traffic 
enforcement

Police
services

Environmental Sustainability

Sewer 
services

Drinking 
water

Storm 
drainage

Garbage
collection

Power
utility

Recycling

Preservation of 
natural areas

Recreation and Wellness

City
parks Library
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Custom Question 1

To what extent do you support or oppose the City of 
Wilsonville taking the following actions regarding economic 

development in Wilsonville?

Strongly or 
Somewhat 

Support

Actively recruit businesses to locate here 92%

Market the City to attract new businesses 90%

Streamline the development permitting process 82%

Provide financial incentives to help expand existing businesses 76%

Adopt policies to encourage more affordable housing 75%

Provide financial incentives to attract new businesses 69%
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Custom Question 2

Please indicate whether each of the following is a major 
source, minor source, or not a source of information regarding 

Wilsonville City Government.

Major or 
Minor 

Source

Boones Ferry Messenger (City Newsletter) 89%

Wilsonville Spokesman 77%

City of Wilsonville Web site (www.ci.wilsonville.or.us) 69%

Oregonian 65%

Local public access television 47%

Oregon Live Web site’s Wilsonville blog page 41%

City’s Facebook page
39%
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Custom Question 3

Although no decision has been made, the City of Wilsonville is 
considering constructing a community center/indoor aquatics center. 

Constructing a community center/aquatics center would require a 
voter approved General Obligation bond (property tax measure). 

Please indicate how much you would be willing to spend in additional 
property tax, if any, per year to fund a community center/indoor 

aquatics center:
Percent of 
respondents

$30 per year 36%
$40 per year 10%
$50 per year 11%
$60 per year 32%
$0, I would not be willing to fund 32%
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Custom Question 4

Please indicate how important, if at all, it is to you to have the 
following features in a community center/indoor aquatics 

center:

Essential or 
Very 

Important

Indoor swimming pool lessons or water exercise classes 69%

Indoor leisure pool (pool with water play features) 56%

Indoor sports courts (e.g., basketball, racquetball, etc.) 50%

Community meeting rooms 37%

Performing arts center 35%
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What do you think is the biggest priority facing the City of 

Wilsonville over the next five years?

Balancing growth with 
aesthetics and quality 

of life, keeping a 
small-town feel.

Effectively managing the flow of traffic 
(vehicle) with all the new construction 

coming..

Bringing businesses to Wilsonville, filling all of the 
empty retail, office and industrial buildings before 

building more! Be business friendly, bring in jobs that 
pay a “Wilsonville wage.”
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Geographic Subgroup Comparisons
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Conclusions

Highlights

Opportunities

Public 
safetyTransportationQuality of  

life Land use

xxxxCivic 
engagement
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Thank you!

National Research 
Center, Inc.
303-444-7863
www.n-r-c.com


